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When marketing managers and financial managers join forces within any business, the result can often be
poor communication on financial criteriaand goals. The risk of this situation occurring is inevitably present
when those with different professional backgrounds and roles are working in accordance with their own
norms.

In his seminal 1956 paper on general systems theory, the economist Kenneth Boulding referred to the
phenomenon of "specialised ears and generalised deafness’, which can be seen to exist when marketing
managers are financially illiterate or when financial managers lack the necessary insights to design,
implement and operate accounting systems which are useful to marketing managersin carrying out their
roles.

It isincreasingly difficult to attach credence to the idea of marketing managers who lack financial skills, or
financial managers who fail to relate to the context in which marketing managers operate. Understanding the
marketing/accounting interface is therefore important in generating emergent properties from the interaction
of marketers and accountants whereby the whole is greater than the sum of the parts. The chaptersin this
volume seek to address this challenge.

This book was originally published as a special issue of the Journal of Marketing Management.
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From reader reviews:
Frances Feist:

Why don't make it to become your habit? Right now, try to prepare your time to do the important action, like
looking for your favorite guide and reading a e-book. Beside you can solve your condition; you can add your
knowledge by the reserve entitled The Marketing / Accounting Interface (Key Issuesin Marketing
Management). Try to make the book The Marketing / Accounting Interface (Key Issuesin Marketing
Management) as your friend. It meansthat it can to become your friend when you experience alone and
beside regarding course make you smarter than before. Y eah, it is very fortuned in your case. The book
makes you far more confidence because you can know almost everything by the book. So , we need to make
new experience and knowledge with this book.

Matthew Lyons:

Book is definitely written, printed, or created for everything. Y ou can understand everything you want by a
publication. Book has a different type. We al know that that book is important thing to bring us around the
world. Beside that you can your reading talent was fluently. A publication The Marketing / Accounting
Interface (Key Issues in Marketing Management) will make you to be smarter. Y ou can feel alot more
confidence if you can know about anything. But some of you think this open or reading the book make you
bored. It isn't make you fun. Why they may be thought like that? Have you looking for best book or
appropriate book with you?

Katie McCants:

This The Marketing / Accounting Interface (Key Issuesin Marketing Management) is great book for you
because the content and that is full of information for you who all always deal with world and get to make
decision every minute. This kind of book reveal it data accurately using great organize word or we can
declare no rambling sentencesinside. So if you are read the idea hurriedly you can have whole info init.
Doesn't mean it only gives you straight forward sentences but challenging core information with splendid
delivering sentences. Having The Marketing / Accounting Interface (Key Issues in Marketing M anagement)
in your hand like obtaining the world in your arm, detailsin it is not ridiculous 1. We can say that no book
that offer you world throughout ten or fifteen moment right but this guide already do that. So , thisis good
reading book. Hello Mr. and Mrs. busy do you still doubt this?

Duane Sills;

Aswe know that book is significant thing to add our understanding for everything. By areserve we can
know everything we really wish for. A book isalist of written, printed, illustrated as well as blank sheet.
Every year seemed to be exactly added. This guide The Marketing / Accounting Interface (Key Issuesin
Marketing Management) was filled in relation to science. Spend your free time to add your knowledge about
your technology competence. Some people has different feel when they reading the book. If you know how



big good thing about a book, you can feel enjoy to read a book. In the modern eralike at this point, many
ways to get book that you wanted.
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